A few words about our company

If you’ve found this report, you probably already know who we are, but
we’ll restate it for the record to make this report appropriately
official-sounding. Threespot is an independent, DC-based digital
communications agency hell-bent on fighting for clients and causes we
believe in. Since 1999, we have been working for forward-thinking
organizations and ideas that align with our values and our conviction that
strategic, creative communications matters in making our planet more
progressive, human-centered, and humane.
Through our work with clients like the USO, the Smithsonian, the National
Park Service, UN Environment, and the Hewlett Foundation, we have
contributed in meaningful, creative, and—most importantly—effective ways
to connect, inspire, and engage people with a passion for the sustainable
well-being of our communities, our country, and our planet.
Let’s put what we do in a sentence:
WE’RE A BCORP CREATIVE SHOP THAT DEVELOPS STRATEGIES,
SOLUTIONS, AND DIGITAL EXPERIENCES TO MOVE THE NEEDLE ON
CLIENTS’ MISSIONS.

Now, in a list. We do:
DIGITAL COMMUNICATIONS STRATEGY | USER EXPERIENCE | GRAPHIC DESIGN |
CONTENT STRATEGY | SOCIAL MEDIA | TECHNICAL STRATEGY | FRONT-END AND
BACK-END WEB DEVELOPMENT | QUALITY ASSURANCE TESTING | ANALYTICS |
OPTIMIZATION | SEARCH ENGINE OPTIMIZATION

A few words
about 2016
2016 was a maddening year for us, for reasons that you can easily
imagine. And while things didn’t turn out like we expected, we’d
like to take a moment to talk about the battles we fought and won.
IN 2016, THREESPOT FOUGHT FOR:

CLIMATE & THE
ENVIRONMENT

UN Environment | National Oceanic and Atmospheric Administration | The Pew Charitable Trusts | Barr Foundation

CHILDREN & FAMILIES

Zero To Three | Council for a Strong America | The Pew Charitable Trusts | Barr Foundation

MENTAL HEALTH &
ADDICTION RECOVERY
Advocates for Opioid Recovery | The Kennedy Forum

PUBLIC HEALTH

Partnership for a Healthier America | The Pew Charitable Trusts | American Society of Hematology

EDUCATION

National Art Education Association | NAFSA: Association of International Educators | Learning Policy Institute |
ArtsEdge | Barr Foundation

THE ARTS & CULTURE

National Museum of African American History and Culture | National Portrait Gallery | National Art Education Association |
The James Irvine Foundation | ArtsEdge | Barr Foundation | Poetry in America

WILD & HISTORIC PLACES

Civil War Trust | National Park Service | National Parks Conservation Association | CityParks Alliance

SCIENCE & TECHNOLOGY

National Oceanic and Atmospheric Administration | Howard Hughes Medical Institute

PUBLIC POLICY

Friends Committee on National Legislation | General Board of Church and Society | Center on Budget and Policy
Priorities | The Pew Charitable Trusts | LivingCities

EFFECTIVE PHILANTHROPHY
Hewlett Foundation | Grantmakers for Effective Organizations

A few words
about our people
The work of our clients, and the work we do for them, is literally changing
the world. For that reason, we take what we do very seriously, but at the
same time, we make sure to foster a positive and creative atmosphere.

Jack

MY 2016 was full of pleasant surprises. In addition
to relocating to Detroit to establish Threespot’s Midwest
operations, I had the opportunity to join a team of
colleagues in the middle of an 18-month project to
reimagine the web presence of UN Environment. The UN
Environment web renewal was far from the only project I
contributed to in 2016, but it was unique among my
recent work for many reasons. For starters, I took the
reins from another project manager who had done so
much good work to set the project on a healthy
trajectory. The team was big, motivated, and full of aces,
always striving to make everything awesome. It was also
the first project I’d worked on in a long time that didn’t
feel like a constant sprint; as a result, I had a chance to
enjoy the kind of deliberate project planning and delivery
processes that are becoming a luxury in our very
fast-moving industry. Most importantly, though, the UN
Environment project was a chance to support a cause I
care very much about: preserving the planet for the
benefit of all people. After all, no amount of artful
dealmaking can undo the fact that this planet will be
around long after humankind is gone; ensuring that it
remains habitable and can support the well-being of
even the most vulnerable populations for as long as
possible requires immediate and constant effort. It has
been a privilege to work with a client like UN
Environment, which is on the front lines of this battle.
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Laura

AS A CREATIVE DIRECTOR, I rarely

for me to start my fantastic first year at
Threespot.

Looking ahead, we face new challenges from those that

work solo. Realizing a creative vision is a team sport and

are hell-bent on undermining our core beliefs and the
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Looking back on the year, we served a diverse range of
clients that tackle many issues that matter. We premiered
a video for the mental health system we need and

surrounded by people who have my back. Our unified
sense of purpose inspires me to show up, dive in, and
persevere on causes we care about every day.

advocated for new treatments for opioid recovery. In a
tumultuous election year, we created a campaign asking
candidates to make mental health a national priority and
developed an interactive on the performance of election
systems across all 50 states. I spent a good part of last
year working to amplify the reach of the Nairobi-based
United Nations Environment Programme. The digital
strategy and design system we developed for them will
inform a website launching later this year.

PERSONALLY, 2016 WAS AN
UNFORGETTABLE ONE (politics aside).
Threespot has been working with the National Museum of
African American History & Culture (NMAAHC) on defining
and executing their digital content strategy to drive their
mission. For me, this involved leading a social media team
during the museum's grand opening weekend. It also meant
attending the dedication ceremony and spending opening
day on the ground capturing stories.
NMAAHC has done an incredible job of vividly showcasing
glimpses of untold, historical stories. I am so proud to have
been a part of celebrating the opening of the museum and
helping to shine a light on the stories and work far beyond
the museum's four walls. It was a historic day for our
nation—and for me personally and professionally.

Liz

OUR DIRECTION FOR

It should come as no surprise to anyone familiar with Threespot
that we were neither expecting nor in any way were we
enthusiastic about November’s electoral outcome. A black cloud
settled over our office in the heart of Chinatown, just a stone’s
throw to the White House. Despite the looming specter of what
felt like imminent collapse, we knew that we had a choice before
us. We could spend 2017 (and God forbid, the next four years) as
melting snowflakes, moping around, wishing things had
transpired differently. Or we could pull on our big-kid pants,
tighten our belts, and channel our disappointment and rage into a
rallying cry for action.
We chose the latter. We chose to give up wishing for a different
outcome and instead look into the black mouth of the beast and
fight. This is a paraphrase of what we wrote to the staff on the
morning of November 9, and what we established as our intention
for 2017:

Today, we commit to work. We commit to be present.
We commit to acknowledge our reality and to redouble
our efforts to change that reality. We commit to
releasing our negativity about how things we can’t
control turned out and we commit to embracing our
positivity to put one foot in front of the other and the
walk the talk of our convictions.
This is why this company exists. It’s not to bask in the glow of all
of our problems being solved, of dusting our hands and patting
ourselves on the back for a job well done correcting all the
world’s injustices. It’s to look the world in the eye, unflinchingly
appraise the reality its ugliness, and still commit to fight for
beauty, truth, fairness, justice, empathy, nature, love, freedom of
expression, and what our hearts tell us to be true.
Today, we choose to get up. Face the day. Fight harder and
better. There will be another chance. We will prevail.
The President has given us a gift: a focus for our efforts to see
the world in all its ugly weariness and a backbeat to which we will
fight for change. That’s our 2017.
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